
I. JOB IDENTITY
Job Title	: 	Communication and Campaign Coordinator for Kalimantan Forest Wildlife Programme
Directorate	: 	Forest and Wildlife Kalimantan
Direct Supervisor	: 	Head Forest Wildlife Kalimantan
Indirect Supervises	:	Communication and Outreach Manager
Location	: 	Palangka Raya

II. JOB PURPOSE:  
The Communication and Campaign Coordinator plays a key role in shaping and delivering the WWF Indonesia communication strategy, particularly in Kalimantan Forest Wildlife Programme, to raise visibility, advocate for key issues, and build engagement with partners, donors, media, and communities. This role supports the organization’s mission through producing publication materials, storytelling, campaign coordination, and multi-channel content delivery that inspires action and builds trust with public and stakeholders in Arabela  and Kapuas Hulu landscape (West Kalimantan), Sebangau Katingan landscape in Central Kalimantan, Mahakam site in East Kalimantan and Kayan site in North Kalimantan.
III. MAIN TASK and RESPONSIBILITY:  
Key Responsibilities
1. Communication Strategy & Implementation
· Integrated and implement an annual communication strategy aligned with organizational goals, advocacy agenda, and donor priorities for Kalimantan Forest Wildlife programme.
· Coordinate messaging across programs and departments to ensure coherence and consistency.
· Support visibility and outreach components in project proposals and donor reports.
· Develop an impact storytelling where quantitative data and analysis provided unto human centre communication product (written/visual) ,

2. Media & Public Relations
· Cultivate and maintain relationships with local, national, and international media.
· Producing visualization (infographic, video, film, narrative) contain the success story, lesson learned of the selected project/theme.
· Maintain relationship with media, journalist and relevant channel to promote the conservation principles and action.
3. Content Creation & Storytelling
· Identify and document testimonials, and community /champion voices from the field.
· Lead the creation of engaging content (articles, blog posts, newsletters, videos, photos).
· Ensure all content is ethical, inclusive, and human -centered.
4. Social Media & Website Management
· Develop content calendars, schedule posts, and monitor analytics.
· Strengthen online presence to engage audiences and increase supporters/followers.
5. Donor & Stakeholder Communication
· Design and edit high-quality reports that contribute to the Technical Progress Report related to the success/lesson learned, producing brochures, presentations, and impact materials for donors and partners.
· Ensure proper branding and visibility of donor support in all communication outputs.
· Coordinate communication efforts during donor visits, campaigns, and public events.
6. Campaigns & Events
· Lead the communication aspects of public campaigns, awareness events, and advocacy initiatives.
· Develop campaign messages, toolkits, visuals, and coordinate media coverage.
7. Capacity Building & Support
· Train and support staff and field teams in communication skills and basic media handling.
· Develop simple communication guidelines and templates for internal use.

IV. COMPETENCIES

1. Education
· Bachelor’s degree in communications, Journalism, Public Relations, Development Studies, or related field.
· A master’s degree is a plus but not required.
2. Experience
· Minimum 3–5 years of experience in a communications role within an NGO or non-profit setting.
· Proven track record in managing media relations, campaigns, and storytelling in the context of social/environmental causes.
· Experience working with grassroots communities and translating technical/programmatic content into accessible communication.
3. Skills
· Excellent written and verbal communication in [English + Local Language].
· Strong storytelling, writing, and editing skills with attention to tone and cultural sensitivity.
· Proficiency with design tools (Canva, Adobe), CMS (e.g., WordPress), social media platforms, and basic photography/video editing.
· Strong project management, multitasking, and interpersonal skills.
· A commitment to equity, diversity, human rights, and the values of the NGO.

V. Working Conditions
· Based in Palangka Raya with occasional travel to Jakarta, West Kalimantan, North and East Kalimantan  included other project sites or events.
· Ability to work flexibly, especially during campaign periods or tasks as assignment from the supervisor. 


VI. VALUE IMPLEMENTATION
	Courage 
	
· Demonstrates a high level of enthusiasm in carrying out responsibilities and strong determination to achieve work targets.
· Exerts full effort and capability to meet performance goals or to deliver significant, meaningful impact.
· Willing to adopt new approaches and take calculated risks to produce impactful solutions for the team or the organization.


	Integrity 
	· Takes responsibility and can be relied upon to complete tasks from start to finish.
· Performs duties with discipline and in accordance with the organization's applicable SOPs, policies, and business processes.
· Communicates openly and honestly about work processes and outcomes with team members or other colleagues.
· Applies work processes based on credible sources of information and accountable insights.

· Bottom of Form


	Respect 
	· Considers multiple aspects, including risks and benefits, before making decisions related to their work.
· Demonstrates adaptability and alignment with the systems, regulations, and values upheld by WWF Indonesia.
· Incorporates alternative options based on diverse sources of information and knowledge to provide the best possible solutions.
· Listens actively and attentively, understands various perspectives, and can distinguish between facts and opinions.


	Collaboration 
	· Communicates regularly and openly with supervisors, colleagues, and team members regarding work progress, and actively provides updates when there is relevant information related to their work or that of their peers.
· Actively engages and participates in tasks that require coordination and collaboration with colleagues, team members, or stakeholders.
· Demonstrates the ability to receive and understand feedback or criticism and shows willingness to improve based on the input provided.
· Works across boundaries—such as disciplines, areas of expertise, institutions, or functions—with various parties, regardless of differing interests.

· Bottom of Form






